G PageTidy

SAMPLE QUICK CHECK

A clear fix list before your website
goeslive.

This fictional Example Coffee review shows the format of a PageTidy Quick Check: verified findings, plain-English
impact, and one concrete next action for each item.

PAGE Example Coffee subscription landing page

INTENDED ACTION Start a monthly coffee subscription

REVIEW SCOPE One public page, desktop and mobile

OVERALL STATUS Almost ready - fix 3 items before sharing
Executive summary

The page communicates the product clearly, but the primary action becomes ambiguous on mobile and the
shared-link preview is unfinished. Fix the three high-priority items before launch. The remaining items are useful
polish and do not need to delay publication.

3 FIX BEFORE LAUNCH 2 FIX SOON 1 OPTIONAL

What this report is for

A focused pre-launch review for founders, no-code makers, designers, and small businesses that need a short list
they can act on - not another automated score.
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FIX BEFORE LAUNCH

Three changes that should happen before the page
IS shared.

HIGH 01 Primary button does not describe the action

Location: Hero section, button labeled 'Learn more'.

Why it matters: Visitors cannot tell whether the button opens pricing, explains the subscription, or starts
checkout.

What to do: Rename it to 'Choose my coffee plan' and send it directly to the plan selector.

HIGH 02 Mobile page scrolls sideways
Location: Comparison table below 'Pick your roast' at approximately 375 px wide.
Why it matters: Part of the price and order button sits outside the visible screen, making the page feel broken.

What to do: Stack the plan cards on small screens or make the table wrap. Re-test at 320 px and 375 px
widths.

HIGH 03 Shared link has no useful preview image

Location: Page sharing information (og:image).

Why it matters: Links shared in chat or social platforms may look blank or generic, reducing recognition at
launch.

What to do: Publish a stable, absolute image URL with a simple product visual and readable brand name, then
test the shared URL.
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FIX SOON

|mportant polish that does not need to delay
launch.

MEDIUM 04 Email field has no visible label

Location: Footer signup form.

Why it matters: Placeholder text disappears after typing and may not give assistive technology a dependable
name for the field.

What to do: Add a visible 'Email address' label connected to the input. Keep a placeholder only as an example
if needed.

MEDIUM 05 Testimonial text becomes difficult to read

Location: Light gray text below each customer name.

Why it matters: Small, low-contrast text is tiring to read, especially on a phone or dim display.

What to do: Darken the secondary text and keep it at a comfortable body-text size.

OPTIONAL POLISH

LOW 06 Browser tab title is generic

Location: Browser tab title, currently ‘"Home".

Why it matters: A generic title is hard to recognize among open tabs and does not explain the page when
bookmarked.

What to do: Use 'Example Coffee - Fresh Roasts Delivered Monthly'.
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RE-CHECK

A short list for the final pass.

Use this after the fixes are live. Every item should be checked on the public page, not only in an editor preview.

|:| Primary hero button names the next action.

No horizontal scrolling at 320 px and 375 px widths.
Shared link displays the intended image and description.
Email input has a persistent label.

Testimonial text is comfortably readable.

Oooon

Browser tab uses a descriptive title.

Scope note

This sample demonstrates the report format. It is not an accessibility certification, legal compliance
review, security test, comprehensive SEO audit, development service, or guarantee of business
results.

Quick Check - $35 USD
One public page, up to 10 prioritized findings, delivered by email within 2 days.

Request yours: support@sikilab.net
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